
Research gives you the numbers 

We give you the inspiration

Regional Radio Audience 
Measurement Surveys
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What is RRAMS?



Why do RRAMS exist?



WHY
SURVEY?

It is the easiest way to keep in touch with the 

NEEDS AND WANTS of the people that make 
your business a success or failure.

Any business wanting to keep up with who their 

CUSTOMERS are and what they’re thinking 
should consider doing market research.



✓ Measure the size and nature of your audience

✓ Track your station’s target audience

✓ Assess your station’s perception within the marketplace

✓ Drive new programming strategy to suit your audience

✓ Provide relevant information to advertisers and agencies

✓ Encourage greater expenditure from existing clients



Radio Audience 
Measurement in Australia
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So how does the survey data differ?

Station Listened to Most (%)

• Listening is reported by the respondent as the one 
MOST LISTENED TO RADIO STATION during the 
past 7 days.

• This statistic is used for market station ranking.

Cume Reach (00’s)

• The total number of different people who listen to 
a station for at least 8 minutes in the past 7 days.

• The statistic is reported in hundreds (00’s) and 
can also be expressed as a percentage of the 
total available audience.

Share (%)

• The percentage of total radio listening audience 
during a given period tuning into a particular radio
station - it is the station’s average audience 
expressed as a percentage of the total radio 
audience for that given period.

Cume Reach (000’s)

• The total number of different people who listen to 
a station for at least eight minutes during any time 
period. 

• The statistic is reported in thousands (000’s) and 
can also be expressed as a percentage of the 
total available audience.



Key difference is the main currency they 
produce for radio operators. 

Metro & Major Regional market currency
= SHARE

All Other Regional market currency 
= STATION LISTENED TO MOST



How else do the methodologies differ?
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All survey results, metro and regional, are independently audited by 
industry appointed auditor Dr Rob Hall before being released. 



HOW OFTEN CAN YOU SURVEY?



Test Your Knowledge

https://forms.gle/M5VSSweagRWYpTvx7
https://xtrainsights.com/regional-radio-audience-measurement/education-and-training/


The Xtra Insights Team



Questions?



Research gives you the numbers 

We give you the inspiration

mailto:hello@xtrainsights.com

